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ABSTRACT
Extensive reading is a way of improving language ability by just reading a lot. Although there are some
recommended rules to follow, it is sometimes difficult to sustain the user’s engagement in reading.
It would be helpful to have the technology for sustainment. In this paper we report our first trial to
establish nudging strategies for this purpose. From the experiments with 29 participants for 25 days
in total, we have found that setting the goal of the amount of reading, as well as sharing the goal with
a peer group of users with a similar ability is effective nudging strategies. Although the goal setting
is not effective to the majority of users, we have been successful to prepare a prescription by which
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users with positive effects are selected based on their personal traits and the amount of reading. From
the results, we are able to approach to personalized nudging strategies.
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INTRODUCTION
Extensive reading 1 — simply reading a lot of text is a promising way to improve language skills. The1https://en.wikipedia.org/wiki/Extensive_reading
following three principles are important to keep the user reading: (1) do not look up the dictionary, (2)
do not hesitate to skip the part difficult to understand, (3) skip the whole document and find the next
if the reader does not like it. However, it is not easy for some readers to keep reading a lot by simply
following the principles. In order to prevent them from the dropout, it is necessary to sustain user
engagement.
In this paper, we propose a method to sustain user engagement in the case of extensive reading

of English text. Our method employs some “actuators” such as showing the total number of read
words to sustain/improve the engagement. An important issue is that the effectiveness of an actuator
sometimes depends on the user; an actuator is effective for some users but ineffective for others. The
effectiveness is also dependent on the parameters of an actuator, e.g., when and how to show the
number of read words, as well as the combination with other actuators.
In order to apply actuators that can sustain/improve the engagement of the user, we prepare a

prescription of a combination of actuators with appropriate parameter values. We call it the nudg-
ing strategy. In other words, we consider personalized nudging strategies implemented as their
prescriptions are mandatory for sustaining the engagement of many users.
This paper reports our first trial to establish nudging strategies for extensive reading of English.

We have tried the following four actuators as building blocks of the nudging strategies: (1) showing
the number of read words, (2) setting the goal of the number of read words, (3) finding the location
and the time for frequent reads, (4) sharing the number of read words within a peer group. Based
on the experiments with 29 participants for 25 days in total, we have established that two nudging
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strategies with actuators (2) and (4) are effective in sustaining/improving user engagement. Although
the nudging strategy with (4) is effective for the majority of users (75%), the nudging strategy (2)
is not (63%). This problem has been solved by preparing a classifier that selects users with positive
effects. This allows us to increase the effectiveness up to 85% for the selected users. This research
has been approved by the ethical committee of the graduate school of engineering, Osaka Prefecture
University.

RELATEDWORK
Nudge is a concept of positive reinforcement and indirect suggestions as ways to influence the behavior
and decision making [10]. It has been widely investigated in many fields, including human-computer
interaction [3]. Nudging for learning has been attempted by researchers in many different ways. Here
we focus on two research trials that are most relevant to our research. One is about the effectiveness
of the goal setting, and the other is about the use of peer groups.
Clark et al. have employed the goal setting to use “loss aversion” about missing the goal, as well

as to stimulate the self-efficacy when it is completed [5]. They tried two different goals for college
students: the task-based goal measured by the amount of learning and the performance-based goal
by the score of the achievement test. They found that the former is more effective than the latter,
because of less uncertainty of the goal.

Carrell et al. have investigated the effect of peer groups by changing members with various abilities
for freshmen of the US Air Force Academy [4]. When the peer group includes students with high and
low abilities, there is no difference for the high ability students but the performance of low ability
students tends to be lower. On the other hand, the peer group formed by students with similar ability
is effective to improve the performance.
The above related work has given some guidelines to build nudging strategies in the context of

learning. The goal is better to be about the task-based, and the peer group should be formed by taking
into account the ability of members.

PROPOSED METHOD
Overview
In order to evaluate the effectiveness of nudging strategies for extensive reading, we have built a system
shown in Figure 1. The user reads English documents through the application called “wordometer,”
which is to estimate the number of read words [9]. Based on the estimated read words, feedback is
given to the user based on nudging strategies. The effectiveness of each nudging strategy is recorded
as a learning experience, along with the user’s personal trait. We make the prescription of each
nudging strategy based on their effectiveness and personal traits.
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Figure 1: A system for extensive reading.

We collect such learning experiences with their prescriptions and store them in the experience bank.
A new user can find nudging strategies that fit to him/her by matching his/her personal trait with the
stored ones in the bank. This allows us to realize personalized nudging strategies.

Figure 2: Wordometer for reading English
documents.

Wordometer
We have implemented the wordometer by using several devices such as mobile and stationary eye
trackers [1], as well as the EOG glass called JINS MEME [8]. In our current system, we employ a
simplest version implemented on a mobile phone as shown in Figure 2, which assumes that the user
reads the displayed document.

Actuators and Nudging Strategies
As elements to build nudging strategies, we employ the following actuators (See also Figure 3).

AC1 The number of words read on the current document, as well as the number of read words in
each of the last five days are shown.

AC2 The goal of the number of words to be read in a day is set, and the remaining amount to the
goal is shown.

AC3 Notification is sent if the user is either in the region where he/she often reads, or at the
timing when he/she often reads.
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AC4 A peer group is set, and the number of read words is shared within the group.

AC1 is to use the function of wordometer to let the user know the current status. AC2 is based
on Clark et al. [5]. As the goal, we employ the number of words, which is a task-based goal like the
amount of learning used by Clark et al. AC3 would be effective if the user reads documents at fixed
locations and time, such as during the commutation. AC4 is based on Carrell et al. [4]. In order to set
up an effective peer group, we employ a vocabulary test to make sure that the level of English in the
group is similar.

Figure 3: Actuators.

Based on the above actuators, the nudging strategies are defined as combinations of actuators with
specific parameter values. The important parameter of AC1, 2, 4 are “when” to apply them. Possible
choices are to apply at random, with a fixed interval, at the beginning or end of the day, and before or
after finishing the reading. We select the timing after reading. The best timing, which may depend
on the user, will be investigated as future work. AC2 has an important parameter of the number of
words set as the goal. We select 1.2–1.5 times the average of the number of read words without any
actuators.

As combinations, the following nudging strategies are employed:

NS1 The use of AC1 alone
NS2 The combination of AC1 and AC2, because AC2 is more meaningful to know the current

state of the number of read words given by AC1.
NS3 The combination of AC1, AC2, and AC3. This is simply because we are interested in the

additional effect of AC3.
NS4 The combination of AC1 and AC4, because of the same reason as NS2.

Recording of Experiences and Preparing Prescriptions
In order to know which are good nudging strategies for whom, we record the user’s personal traits
measured based on the Big-5 test [7], in addition to the performance results before and after the use
of a nudging strategy. We consider that the nudging strategy is effective if the user is successful in
improving the number of read words to 1.2 times of the number without any nudging strategies.

By combining the above information, we are able to prepare a prescription for each nudging strategy.
This is done by defining a classifier that selects effective users for a nudging strategy. As the features
for classification, we employ the following:

• the values of Big-5 test (5 dimensions)
• the result of the vocabulary test
• the number of read words without any nudging strategies
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PRELIMINARY EXPERIMENTS
As a first step to realize personalized nudging strategies, we have experimented to collect recordings
of experiences and to prepare the prescriptions.

Figure 4: Experimental procedure.

Experimental Conditions
The wordometer and the nudging strategies were installed to Android mobile phones and used for the
experiments. Before the experiments, we asked participants of the experiments to answer the Big-5
test by Goldberg et al. [7] and the vocabulary test called San Diego Quick Assessment of Reading
Ability [6]. During the experiments, we asked the participants to use the wordometer in their daily
life.
As the documents to be read, we installed the reading materials from a news article site called

Newsela 2, which have several levels of representations for a single article. By comparing the levels of

2http://newsela.com

articles to the user’s vocabulary level, the user can select appropriate articles.
During the experiments, we systematically changed the nudging strategy to collect experiences

from users, as shown in Figure 4. For the first five days (Day1–5), we did not apply any nudging
strategies to know users’ normal reading amount. In the next five days (Day6–10), we apply NS1 to
evaluate its effect. In the following five days (Day11-15), NS2 was applied to know the effect of the
goal-setting by AC2. Then we applied NS3 and NS4 during Day16–20 and Day21–25, respectively.
The participants of the experiments were as follows. For the first three nudging strategies, we

employed 9 undergraduate students, 3 graduate school students, one employed person (6 males and
7 females). As the honorarium for the experiments for 20 days, a gift card of 40K JPY was given to
each participant. In addition, we conducted the experiments for all four nudging strategies with six
undergraduate, 10 graduate students (12 males and 4 females). They received a gift card of 30K JPY.

Results and Discussions
Figure 5 shows the numbers of read words for each nudging strategy, by normalizing them with the
number without nudging. Table 1 summarizes whether or not each nudging strategy had a positive
effect on the number of read words, i.e., the normalized number of words greater than or equal to 1.2
times of the number of read words with no nudging strategy. NS1 was effective only for 1/4 of the

Table 1: The number of participants who
had positive effects by nudging strategies.

NS1 NS2 NS3 NS4
7/29 18/29 7/14 12/16

(24.1%) (62.1%) (50.0%) (75.0%)

users. NS2 was much better, though it is still unsatisfactory. NS3 was tested for 14 users who had
fixed locations or the timing of reading. The effectiveness was 50%. NS4 was tested by the participants
who continued to use the wordometer for 25 days. As compared to other nudging strategies, it was
effective for the majority: 3/4 of the users. From this result, we have confirmed that (1) none of the
nudging strategies was effective for all users, (2) some users experienced negative effects by nudging
strategies, (3) the nudging strategy NS4 is effective for the majority of users, but others are not.
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Figure 5: The normalized number of read words after applying each nudging strategy.

For the nudging strategy NS4, we can define its prescription that it is suitable for the majority of
users. However, for other nudging strategies, we need to find to whom they are applied.
In order to evaluate whether we can prepare a prescription for the nudging strategies NS1 and

NS2, we trained SVM by 4-fold cross-validation. We applied oversampling by SMOTE to deal with
unbalanced labels. The result was evaluated using the balanced accuracy [2] where the chance rate is
50%. We obtained an accuracy of 50% for NS1 and 85% for NS2. As compared to the original accuracy
shown in Table 1, both were improved. After applying SVM, the effectiveness of NS2 was improved to
the level similar to NS4. The most important feature is the number of read words with no nudging
strategy. Other features contributed to improving the accuracy to 85% — the accuracy only with the
feature of the number of read words was 70%.

For NS3, we analyzed the data distribution and found that there is no clear relevance to the Big-5
scores. Other evaluation criteria should be employed to build a prescription for NS3.

CONCLUSION
This paper presented our first trial of finding personalized nudging strategies for extensive reading of
English, and the preparation of their prescriptions. Among the four nudging strategies built upon four



Preliminary Experiments Toward Personalized Nudging Strategies for Extensive Reading of English COBI2020, April 25, 2020, Honolulu HI, USA.

actuators, we have found that the goal (NS2) and the peer group (NS4) were effective. Although the
latter was effective for 75% of the users, the former was for 62%. For the former case, we prepared
its prescription by using SVM based on the user’s Big-5 personal traits, the vocabulary level, as well
as the amount of reading with no nudging strategy. As a result, the accuracy of expectation to be
effective was improved to 85%. On the other hand, we were not able to prepare prescriptions for the
remaining two nudging strategies.
Future work includes the increase of the number of participants of the experiments as well as

the duration in addition to the trials of different nudging strategies. To know whether the effect of
nudging strategies can last longer is also an important future work.
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